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 1979 
Jeannette Dunn Kendall, Pattern- 
making Technology, started Success In 
Style, which has provided free business 
wardrobes to thousands of low-income 
jobseekers: single mothers, survivors 
of domestic violence, refugees, and 
others. The nonprofit, based in Savage, 
MD, now has five locations, plus three 
resale boutiques to fund them, includ-
ing a popular secondhand bridal shop. 
 

 1983 
Marie Maccaro Suri, Marketing:  
Fashion and Related Industries, fabri-
cates furniture using jewelry-making 
and metalsmithing techniques. Her 
pieces—tables, sconces, andirons,  
and fire screens—are sold through Liz 
O’Brien, a decorative-arts dealer in New 
York. A favorite material is industrial 
steel medallions, modeled after motor 
components that she found in a salvage 
yard. She does all her own welding, at 
temperatures above 2,000 degrees 
Fahrenheit. “It’s dirty work,” she says.  
“I look like a beekeeper when I arrive at 
the studio and a coal miner when I leave.”

CHAPTER TWO 
Francesca Probo Azzara, Fashion Design ’72

After designing children’s wear for 17 years, Francesca Azzara left the 
industry in 1990 to raise her son. This year, a few months after retiring from  
a second career in real estate, she came back to fashion in a big way.

Dining with her husband in New York in February, she struck up a conversa-
tion with a casting agent at the next table who thought Azzara would be perfect 
for “Chapter Two,” a Prudential campaign in which retirees do things they’ve 
always loved but never had time for. They were looking for someone to design an 
evening gown for a red-carpet event. Soon it came out that Naomi Watts would 
wear the dress at the Cannes Film Festival on May 16.

The ad agency, Droga5, wanted someone without experience in the fashion 
industry, but Azzara talked them out of it. “How could you pick a person to work 
with people at a design house who doesn’t have a clue about how fabric drapes 
and how a pattern is made?” The agency 
chose her for the spot.

As cameras rolled, she showed up  
at the atelier of Marchesa in Chelsea. 
She, along with Marchesa co-founders 
Georgina Chapman and Keren Craig, 
created the dress collaboratively over 
three days. Azzara thought that a blue- 
gray fabric looked fresh and would 
match the actress’s eyes. She also 
requested that they lower the back  
of the dress, and she helped place the 
metallic trim.

Azzara was surprised by how much 
Watts’s stylist guided the design. She 
also wasn’t expecting the dress to be 
sewn over a corset. “It looks like it’s 
about to fall right off her bosom,” Azzara 
says, “but in a million years that dress 
cannot fall. It’s a beautiful illusion.”

Watts adored the dress, and it was 
the only one she had shipped to Cannes— 
after it was resized to a 0, since she had lost weight. The paparazzi loved it too, 
calling it “gorgeous” and “exquisite,” and Watts “sexy” and “radiant.”

Though Azzara has no plans to open her own couture house, the experience 
has helped her rethink her retirement. “It was great to be back in my industry,” 
she says, “and being part of a couture house was over-the-top exciting.”

—Jonathan Vatner

 1984 
Jill Anthony, Illustration, has created 
artwork featuring a series of Dalma-
tians dressed as such fashion icons  
as Coco Chanel, Iris Apfel, and Diana 
Vreeland. The images are available as 
wall art or greeting cards at her Etsy 
storefront. She chose Dalmatians not 
as a comment on any of her subjects—
or out of any sort of canine obsession—
but because it was a fun theme, and 
because makeup shows up well on a 
mostly white dog.

Sharon Khazzam, Jewelry Design, 
creates one-of-a-kind pieces from 
rare, colorful gemstones, such as 
Paraiba tourmaline from Brazil. Her 
work, handmade by jewelers in New 
York, is sold exclusively at Barneys in 
the U.S., as well as at Isetan and Mitsu-
koshi department stores in Tokyo. 
Khazzam doesn’t want her jewels to be 
locked up in a safe, despite their high 
cost. “My customers will throw them on 
with black tie or with jeans and a white 
T-shirt,” she says. “Even if a necklace is 
$100,000, it’s not necessarily scream-
ing $100,000.” This year, Khazzam 
joined the Council of Fashion Designers 
of America.

Suri’s Duets table in steel and bronze.

Cherie Amour, Kendall’s bridal resale shop in 
Savage, MD.

From left: Azzara and co-founders of Marchesa, Georgina Chapman and Keren Craig.

Naomi Watts wore Azzara’s dress at the How  
to Train Your Dragon 2 premiere in Cannes.

Coco; ink, colored pencil,  
and watercolor; 14 by 11 inches.

For the Tavous medallion necklace, in 18-karat 
gold with gemstones and diamonds, Khazzam 
was inspired by the peacock throne of the Shah 
of Iran. “Tavous” in Persian means “peacock.”
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 2002 
Kiyeon Nam, Fashion Merchandising 
Management, launched N/A/M, an 
androgynous, architectural knitwear 
line, this fall after working for 12 years 
at Donna Karan, Elie Tahari, and other 
companies. To find inspiration for her 
futuristic collection, she researched 
planets and aliens, trying to craft a 
universal style that defies assumptions 
about what clothes say about people. 
N/A/M isn’t just her name; it’s an 
acronym of her three favorite things: 
nature, art, and music.

 1997 
Georgette Pascale, Marketing: Fashion 
and Related Industries, owns a public 
relations agency for health care firms, 
approaching its tenth anniversary. Her 
21 employees work from home on 
publicity for companies such as Abbott 
Medical Optics, a vision-care company, 
and Mscripts, an online pharmacy. Not 
having a central office saves on rent, 
eliminates commutes, and reduces idle 
conversation.

 2000 
Tanita Holloway Gray, Accessories 
Design, Fashion Design ’97, is lead 
designer for Max Martin shoes, a new 
made-in-the-USA luxury footwear line, 
co-founded by entrepreneur William 
Panzarella and rapper MC Lyte. (Max 
Martin refers to the name of Panzarella’s 
dog, not the record producer.) According 
to Gray, Max Martin is the only company 
manufacturing high-heeled boots in 
the U.S. She also edits Last-Report, a 
footwear magazine. 

Veronique Salimbene Lindell, Fashion 
Design, repurposes vintage fabrics 
from estate sales—carpeting, kimonos, 
hunting pants, a military duffel—into 
tote bags and pillows. She designs each 
bag separately, and her mother sews 
them in their Bradenton, FL, shop, Ocean 
Rock Design. Much of her product sells 
through Facebook and Scoutmob.  
Her customers love ocean themes. 
“Anything I put a whale on—as soon  
as I finish it, it’s gone.”

alumni notes

COMING HOME 
Kate English, Advertising and Marketing Communications ’02

Walk into HGTV Magazine’s office and you 
might see salvaged decorations from a recent 
’80s-themed party, kits for painting ceramic 
garden gnomes, abundant tubes of glitter, and  
a herd of stuffed West Highland white terriers. 
These items are evidence of Kate English’s 
successful work as associate publisher of the 
magazine, which launched in the summer of 2012.  
The magazine, like the cable channel, shares 
design and DIY tips from HGTV stars, focusing on 
home improvement, gardening, and crafts. After 
only ten issues, it became, and remains, the 
number one home-lifestyle magazine on news-
stands, with a distribution of 1.3 million. 

“Our January/February 2014 cover had a cute little dog on it, wearing a  
blue sweater, and I thought, That dog is adorable,” English says. She ordered 
boxes of tiny stuffed Westies sporting blue sweaters emblazoned with the 
magazine’s logo. The dogs became promotional gifts to help her team sell  
ads and sponsored content in the magazine. “The goal is to communicate to 
advertisers—you want to have your name in our magazine because look how 
much fun we’re having!” she says.

A smiling gnome appeared on the cover of the June issue, so she created  
the gnome-painting kits (with a colorful note that read, “Make ‘gnome’ mistake, 
HGTV Magazine is perfect for your brand!”). Her sales team then hosted 
painting parties for current and potential advertisers. 

English and her staff also plan events, such as setting up a lounge at the 
annual Keene Pumpkin Festival in New Hampshire to promote their October 
issue. They hosted DIY-inspired demonstrations, including a “Trick Out Your 
Trick or Treat Bag” crafting station and pumpkin-carving lessons. 

“You could never do that at Harper’s Bazaar,” English says, laughing.
Most of her career has been in marketing, but with fashion and luxury 

brands—Donna Karan, Interview magazine, and in Hearst’s corporate office. 
She enjoyed all of it but found her home with HGTV Magazine, where’s she’s 
been since its launch.

One of her favorite features in the magazine, “How Bad Is It?”, reveals the 
truth about our daily habits. “This content is much more me,” she says. “We’re 
asking, how bad it is to drink from the garden hose, or throw the dishwasher 
detergent tab in with the dishes instead of in the compartment for it on the door?”

—Katharine Reece

Right: Viscose/polyester jacquard jacket  
and pants, cotton T-shirt, and Gentle Monster 
sunglasses.

 1987 
Shawn Banner, Illustration, creates 
whimsical cartoons for advertisements 
and children’s books. This year, 16 of 
his ballet illustrations were exhibited  
at the National Museum of Dance in 
Saratoga Springs, NY. The illustrations, 
which originally ran in Ballet Beat, a 
newsletter promoting the New York 
City Ballet Summer Residency, also in 
Saratoga Springs, were paired with 
dance criticism by his late mother, Mae 
Banner, who was an institution in the 
local ballet community.

 1991 
Cassandra Williams Newman, Textile/
Surface Design, placed third in the 
Toastmasters International Speech 
Contest at the district level, surpassing 
contestants at 150 clubs. Her talk,  
“The Seeds of Greatness,” focused  
on the moment she knew she would 
become an artist and the teachers who 
inspired her. Besides entering the world 
of professional motivational speaking— 
she has already given the speech at 
Rollins College in Winter Park, FL—she 
teaches art at SunRidge Elementary in 
Winter Garden, FL, and paints murals.

Duet 585, Reflections on Everywhere We Go,  
ink on paper, 8½ by 11 inches.

Newman displays her Toastmasters awards for 
“The Seeds of Greatness.” From left, the trophies 
are from the division, the district, the club, and 
the area. 

MC Lyte examines the Betty shoe as Gray looks on, 
at the gifting suite at the 2014 Grammy Awards.

Some of Lindell’s vintage tote bags.

Je
ss

 S
tu

rt
ev

an
t

H
yu

n
a 

S
h

in

hue22_m20.indd   25 11/10/14   4:36 PM



hue | fall 201426

alumni notes

 2003 
Lucy Zhune, Home Products Develop-
ment, designed a back-to-school 
catalogue for Kipling, the VF Corp- 
oration–owned company known for its 
nylon backpacks. The 18-page cata-
logue, Kipling’s first, features Megan 
Nicole, a singer with more than 2.5 
million subscribers on YouTube. 

 2004 
David Hart, Fashion Design, launched 
his eponymous menswear line in 2013, 
sold in Bloomingdale’s and Saks Fifth 
Avenue, as well as in Japan. The dress 
shirts are sewn in New Jersey, and the 
ties in Brooklyn, and the tailoring is done 
in Massachusetts; only the sweaters 
are made overseas, in Italy. The collec-
tion builds on the success of his 
neckwear brand, active since 2009. 
Hart, who completed FIT’s 2014 
Design Entrepreneurs NYC program,  
is an apostle of neckwear. In today’s 
dressed-down culture, he says, “it 
became rebellious to put on a tie again.”

 2011 
Samantha Siegel, Advertising Design, 
co-created and starred in Less Than 
One, a six-minute film, viewable at 
LessThanOne.com, about the chances 
of finding a soul mate. (Her boyfriend 
Arturo Perez, Jr. worked on it with her.) 
The film is based on an episode of the 
public radio program This American 
Life in which a group of Harvard 
physicists hash out a formula to 
explain why they don’t have girlfriends. 
She and Perez are currently working  
on a feature-length film based on the 
same concept. By day she freelances 
as an art director for ad agencies. She’s 
previously worked on campaigns for 
Nicki Minaj and eBay.

 2012 
Alyssa Pachan Gagnon, Fabric Styling, 
is a trend and design coordinator at 
Surya, a rug company near Atlanta.She 
designs textiles, analyzes trends, sets 
up showrooms and window displays, 
styles catalogue shoots, and updates 
Surya’s Facebook and Pinterest pages. 
She was hired as part of a new design 
team that expands the line and keeps 
up with trends. “It used to be that home 
décor was two years behind fashion,” 
she says. “Now it’s a little more up  
to speed.”

THE LIVES OF OBJECTS
Kira Eng-Wilmot, Fashion and Textile Studies: History,  

Theory, Museum Practice ’09

 
 
As a textile conservator at the Cooper Hewitt, Smithsonian Design Museum, 
Kira Eng-Wilmot is a “front-line advocate for the objects”: she studies their 
material composition, weave structure, and age, and she ensures their safety 
when storing, moving, or exhibiting them. Hue caught up with her a few weeks 
before the museum’s December 12 reopening, after a three-year renovation  

and expansion.

What kinds of textiles does the Cooper Hewitt have? 

Our collection of 26,000 textiles spans the gamut. Our oldest object is a Chinese 

bonnet and mitts from the third century BC; our newest is a beautiful 2014 

digital jacquard called “Millions of Colors.”

What’s been your role during the museum’s expansion?

I’ve been making sure that the temperature and humidity are acceptable for 

museum objects to be installed. I’m also working with the exhibition designers, 

determining how objects can be displayed and preparing mounts for them. The 

museum is reopening with ten exhibitions, so we’re pretty busy right now.

Tell us about an object you enjoyed working on for the reopening.

I prepared an early 19th-century Napoleon tapestry chair for an exhibition of 

the Hewitt sisters’ collections. The cushion was soiled, and the seat back had 

extensive breakage that revealed the stuffing. I worked with the Product Design 

and Decorative Art curator to develop a noninvasive, minimal, and reversible 

treatment. I used a dry-cleaning sponge to remove a layer of soiling, then used  

a series of insect pins to realign and temporarily reattach the loose elements. 

Lastly, I dyed a piece of sheer fabric and used it to contain the broken area and 

tone the area of loss. The treatment was minimal and allowed the chair’s history 

to shine through.

What’s your favorite part of the job?

It’s such a great privilege to work with the objects. That’s why I’m here, to give  

a voice to them and to say what’s best for them.

Eng-Wilmot created a mount for this fan, using laminated layers of archival board and  
successively stepped layers of polyester felt, then covering it in display fabric. The fan will  
appear in an exhibition about the Hewitt sisters’ collections.

The cover of Kipling’s first catalogue.

A botanical trend tableau Gagnon helped create 
for Surya’s Spring 2014 catalogue.David Hart wearing David Hart.

Siegel and Rachel Frey in Less Than One.
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